Meeting of AKAM Academic Advisory Board, 13th January 2023 				Next meeting Friday 28th April, 2023

Attending: 	Jakob Rehme, Deva Rangarajan, Nektarios Tzempelikos, Christine Lai, Lesley Murphy, Rakesh Singh, Barbara Niersbach, Nima Heirati, Sylvie Lacoste, Olivier Rivière, Diana Woodburn
Apologies: 	Antonella la Rocca

[bookmark: _Hlk124512679]Forthcoming meetings: 	Friday 28th April, 2023
				Friday 14th July, 2023
				Friday 20th October, 2023
		
	Topic
	Summary of discussion
	Action

	Welcome
	Prof. Dr Barbara Niersbach of Otto Friedrich University in Bamberg, Germany was welcomed to the first meeting since she joined the AA Board in late 2022, working with Bjorn Ivens and Cathy Pardo
Also Dr Olivier Rivière, AKAM Board Member and consultant with interest in academia, teaching at several business schools

	

	Dedicated section on AKAM website
	Generally agreed that space on the website exclusive to the AA Board would be useful for communication and collection of valuable information.
The prototype version currently published has a number of glitches to be debugged, particularly logging on, operation of the chat function and notification of meetings, additional comment and material.
Discussion focused on how the site could bring benefits, among them:
· List of AA Members’ KAM papers (to make others aware of their specifically KAM research interests)
· Advance listing of AKAM’s and other relevant events (meetings, conferences, publications etc) so AA members can have sufficient notice of activities in which they want to participate.
· Identification of practitioners’ current KAM issues (from whatever source) which might prompt research projects
· Collection of questions arising from students in order to generate and collect responses from other AA members in order to deal with similar future questions.

	· DW & Daniel Svvennsen to debug and develop AA Board exclusive space

· DW to email AA Board members for material to add to space

	IMM Summit Bamberg
	Several AA Board members will be attending the conference (18th – 20th January 2023) at Otto Friedrich University, Bamberg, Germany, and presenting papers. Substantial increase reported in attendance over previous years.
Discussion on how to make the most of the opportunity to promote the Special Issue and increase awareness of AKAM. NH recommended distributing a simple leaflet introducing AKAM and the SI (update: leaflet will be a designed and printed in time for the conference). Should include support for teaching as well as research.

	· DW to produce AKAM/SI leaflet 

· AA Board Members attending IMM Summit to promote awareness of SI

	Special journal issue


	Proposal accepted by IMM, thanks to guest editors AlR, JR and NT and circulated before meeting. Available at https://www.sciencedirect.com/journal/industrial-marketing-management/about/call-for-papers, submissions by 1st August, deadline 1st October.
SI should be promoted on AKAM’s and AA Board Members’ LinkedIn sites, also should be shared together to get message out as widely as possible. 
Suggested that Guest Editors hold online workshop for potential contributors to encourage high quality and quantity of papers, preferably early enough to allow time for research to take place.
In-person short workshop also suggested (NH) at May conference, possibly others? Good for networking.
Guest Editors are planning an introductory conceptual paper: literature review on the 3 selected topics of the SI; results of a “discussion” with a panel of experts on how they assess research output so far; and what they see as future impelling trends/topics. 
RS, CL and LM all intend to submit papers (two via LM: relationship and digitisation; and sustainability). Guest Editors can’t submit additional papers. 
AKAM will help with research respondents where possible: selected individuals for qual research probably more realistic than large quantities of key account managers.

	· JR, AlaR & NT to decide when and how to hold online workshop 

· JR, AlaR & NT to explore opportunity for in-person workshops


	AOB
	DW requested help with identifying a key customer to participate in AKAM’’s online 5th Annual Conference on 9th & 10th March (mostly pre-recorded). BN +? Might have suitable candidate 
DW also requested any articles that can be adapted for the AKAM Bulletin, preferably by 20th January. 
AA Board Members also invited to present at webinars and meetings (next in-person in Lisbon, 21st & 22nd June)
Next meeting Friday 21st April, 2023

	· DW to send brief for contributors to AKAM Conference

· DW to send AKA event calendar to AA Board 

· AA Board members to volunteer contributions to events 




AKAM Academic Advisory Board Members

	Name 
	Organization 
	Country 
	Title
	Email address
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	University of Linkoping
	Sweden
	Professor in Industrial Management, Director of Centre for Business Model Innovation
	jakob.rehme@liu.se

	Nima Heirati
	Surrey Business School & Queen Mary University London
	UK
	Senior Lecturer (Associate Professor) in Marketing
	n.heirati@qmul.ac.uk

	Deva Rangarajan
	IESEG
	France
	Professor of Marketing, Academic Director MSc International Business Negotiation
	d.rangarajan@ieseg.fr

	Sylvie Lacoste
	Excelia Business School
	France
	Full Professor, Head of Marketing Department 
	sylvie.lacoste@profecogest.com
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	Università Politecnica delle Marche
	Italy
	Associate Professor in Marketing and Sales Management, Vice President SGBED
	silviocardinali@hotmail.com

	[bookmark: _Hlk92197512]Nektarios Tzempelikos
	Anglia Ruskin University
	UK
	Associate Professor in Marketing, School Research Lead
	nektarios.tzempelikos@aru.ac.uk

	Lesley Murphy
	Technological University Dublin
	Ireland
	Lecturer in Sales and Marketing
	Lesley.Murphy@TUDublin.ie
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	EM Lyon
	France
	Associate Professor of Marketing
	lai@em-lyon.com
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	IIM
	India
	Professor (Marketing Area)
	drgsridhar@iimk.ac.in
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	Institute of Management Technology
	India
	Professor-Marketing
	rksingh@imt.edu

	Antonella la Rocca
	Università Cattolica del Sacro Cuore
	Italy
	Associate Professor of Marketing, Coordinator, Bachelor in Economics and Management 
	antonella.larocca1@unicatt.it

	Barbara Niersbach
	Hochschule Ravensburg-Weingarten University of Applied Sciences,   Otto-Friedrich University Bamberg
	
	Professor for B2B Marketing Management and Sales


	Barbara.Niersbach@rwu.de

	Diana Woodburn
	AKAM
	UK
	AKAM Chairman
	woodburn@marketingbp.com
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